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D E V E L O P I N G  A  C O H E S I V E  O N L I N E  P R E S E N C E

As the Mazda brand continues its transition to premium, it ’s becoming more 

important than ever to project a premium aesthetic throughout all of our 

customer communications—from the Mazda USA website to individual dealer 

sites like yours. To help our dealer partners create a more cohesive online 

experience for consumers, we have developed this comprehensive dealer 

website component library. 

A component library is a collection of containers that have been designed 

and styled together to create unity in site design. These “blocks” can easily be 

rearranged to support the content hierarchy for each page.

Each component will be styled in accordance with Mazda VI requirements 

and key user flows; interaction experiences will be predefined. This extensive 

library will be delivered to each of the platform providers for implementation. 

Dealers will have flexibility to move and place content blocks to support their 

individual needs while keeping a consistent consumer experience across all 

touch points. Included are all style guidelines for items like fonts, buttons, 

scroll element, and colors.  

By assimilating these components into your work, you’ll be doing your part 

to raise the Mazda brand to new heights. After all, everyone involved in 

presenting the Mazda brand has a role to play in shaping and developing it. 



C O N T E N T

BRAND MARK 4

5

6-9

10

11

12

14-16

17

COLOR PALETTE

TYPOGRAPHY

ICONOGRAPHY

RESPONSIVE GRID

CTAs 

FORM & UI ELEMENTS

COMPONENT LIBRARY



Dealer’s logo should maintain clearspace 
and fit within the bounding box.

Aligned center with a max width no larger than 215px.

This page shows the specifications for displaying 

the Brand Mark in digital media.

When displaying these elements in websites, web 

banner, and other digital media, use the clear 

space measurements shown at the right.

U S A G E  T Y P E  A C C O R D I N G 
T O  T H E  S I Z E  A N D  M I N I M U M 
U S A G E  S I Z E



BLACK

LIGHT GRAY

#101010

#E7E7E7

#2B2B2B

#F5F5F5

#737373

#FFFFFF

#999999 #D5D5D5

DARK GRAY

OFF  WHITE

GRAY

WHITE

MEDIUM GRAY BORDER GRAY

These primary colors are used for body copy, 

headings, main component background colors 

and functional actions.

Provides neutral color 
to balance design and 
enhance accent colors.

rgb 16 16 16

rgb 231 231 231

rgb 43 43 43

rgb 245 245 245

rgb 115 115 115

rgb 255 255 255

rgb 153 153 153 rgb 213 213 213

Used for Header 
background.

Used to define text color 
and CTAs.

Used as primary 
background color.

Provides neutral color 
to balance design and 
enhance accent colors.

Used to define text on 
black backgrounds and 

provide accent to light gray.

Provides neutral color 
to balance design and 
enhance accent colors.

Used for border to help 
add contrast to white touts 

on the page.

P R I M A R Y  C O L O R S
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COMPONENT L IBRARY



P R I M A R Y  N AV I G AT I O N

MAIN NAV LINKS

DROP-DOWN

RESPONSIVE

DEALER CONTACT LINKS

Dealer Contact links

The primary navigation was created to allow users to 

enjoy a similar experience navigating your dealer site 

and MazdaUSA.com.

 

Links are broken up into two sections:

1. Dealer Contact Links.

2. Main Nav Links, which should be organized 

by order of importance.

When the User selects the 
nav down arrow, the list of 
links is displayed and the 
arrow changes to nav up.  
When the nav up arrow is 
selected, the list of links is 
collapsed.

Links should correspond
to the section you are in.

On mobile, clicking the 
hamburger menu opens the  
drawer navigation from the 
right side.

Drawer can be dismissed 
by: 
• Selecting a drawer item
• Tapping the X /Close
• Swiping toward the 

drawer’s anchoring edge 
(e.g. swiping left-to-
right)

If the list of navigation 
destinations is longer than 
the height of the drawer, 
the list can vertically scroll 
in the drawer.

Dealers can add their own brand logos or 
use the VI compliant font.
Refer to pg. 4 for sizing and clear space.



V E H I C L E  N AV I G AT I O N

The vehicle navigation can be used for 

New Vehicles and Pre-Owned Vehicles 

and are organized by category: SUV/CUV, 

Sedans and Sport Cars. 

The sequence of vehicles is determined by 

the CMS order of entry.

MODEL NAME 

VEHICLE ASSET

PRICE 

AVAILABILITY

Use CX-9 since it is the largest vehicle for container size. 
Padding may change per other models but container 
stays the same.

Name, vehicle asset and # available are clickable and 
lead to inventory page of that model.

RIGHT RAIL

Right rail is separated by a gray 
background and can contain up 
to 5 CTAs.

CTAs should relate to the section 
you are in.

Example:
Clicking “All New Vehicles”  leads 
to the New vehicle inventory.



B E S T  P R A C T I C E

Simplified number 
of CTAs

Each CTA relates to 
New Vehicles

On mobile, vehicles 
stack vertically.Vehicle assets sized 

accordingly.

Price transparency

# of available vehicles 
shown

RESPONSIVE



H O M E PA G E  H E R O

Hero components are used at the top of the 

page beneath the navigation component.

Usually the hero is the content your shoppers 

first encounter upon landing on your website. 

Hero components support static images, a 

carousel and video functionality, allowing you 

to share top-line visuals and content for your 

most important campaigns.

Linear gradient:
opacity: 0.6;
background-image: linear-
gradient(to top, rgba(0, 0, 
0, 0), rgba(0, 0, 0, 1));

Hero component should
be paired with Vehicle 
Search Component.

Configurable options:
• Carousel w/ images
• Carousel w/ video
• Static Image
• Static Video 



H O M E PA G E  H E R O  C O M P O N E N T  C O N T.

On mobile, the carousel 
can be changed by swiping 
and by clicking the arrows.

Sub. headline and main 
H1 headline should not 
overlap the vehicle.

Sub Headline:
Max Char: 50 

Headline: 
Max Char: 60

Indicator circles inform 
the user of how many 
panels are contained in 
the carousel and where 
they are in the rotation.

The carousel will 
automatically cycle 
through the panels on 
a preset time-frame 
selected in the CMS.

Carousel limit - 7

TOUCH
HEADLINES

BEHAVIOR

Even on mobile, 
type should not 
cover the vehicle. 

On mobile min. 
type size is 13px.



V E H I C L E  S E A R C H

Research has shown that consumers are most 

attracted to a faceted inventory search function on the 

homepage hero, so we have provided two options for 

you. Whichever version you choose, your homepage 

experience will offer best-in-class UX.

VERSION BVERSION A

Both the faceted 
search tool and model 
selector are centered 
on the page.

If there are more than 
3 items, this becomes 
a carousel. Carousel 
is advanced by one 
item at a time.  
Ex. CUV&SUV has 4 
models = carousel.
Sedan & Hatchback  
has 3 = no carousel.

The faceted search 
tool is on the left 
and model selector 
on the right.



V E H I C L E  S E A R C H  C O M P O N E N T  C O N T.

On mobile, both Version A and B stack the 

Vehicle Search Component beneath the 

Homepage Hero Component.

Unlike desktop, mobile 
uses native functionality 
for drop-down menus.

MOBILE DROP DOWN



I N S I D E  PA G E  H E R O

A shorter hero that introduces the inside 

pages, such as Parts and Services pages.

linear gradient:
opacity: 0.6;
background-image: linear-
gradient(to top, rgba(0, 0, 
0, 0), rgba(0, 0, 0, 1));

Sub. headline and main 
H1 headline should not 
overlap vehicle.

Sub Headline:
Max Char: 50 

Headline: 
Max Char: 60

Hero Max height: 
246px

HEADLINES



H E R O  W I T H  C TA s

These hero components are used for vehicle 

research pages and for special offers.

They support static images, carousel images 

and video. Also, can display legal disclaimers.

Disclaimer text 
color can be white 
or black.

linear gradient:
opacity: 0.6;
background-image: linear-
gradient(to top, rgba(0, 0, 
0, 0), rgb (0, 0, 0, 1));



I N C E N T I V E S  A P I  2 . 0 

This special offer component delivers a premium look and feel, 

making it ideal for your home page and vehicle detail pages. It’s 

designed to work with Mazda’s Incentive API 2.0, so you can easily 

add offers and incentive details.

Disclaimers pertaining to 
the offer. 

LEGAL

CTAs

OFFER

OFFER TYPE | YEAR AND MODEL

Vehicle Jelly or image 
match vehicle offer.

Build in for this component 52px 
top and bottom padding.

IMAGE PADDING



S P E C I A L  O F F E R S

Everyone wants to get a good deal, especially when it 

comes to getting behind the wheel of a new vehicle. 

The special offer components will make it as simple 

as possible for you to get the word out about exciting 

incentives. This card component will also ensure that 

your special offers are mobile friendly.

This is a templated component. There may be limited 

flexibility for customization in these templates. 



S P E C I A L  O F F E R S  C O N T.

Filter offer cards by 
offer type.

Hover - change color 
to #2b2b2b
Click state: Check 
mark plus color 
change to #2b2b2b

Lists offer type and the 
main offer.

Clicking View Offer 
reveals full legal. Legal 
expands and the row 
below shifts down.

CTAs can be 
customized by dealer. 

FILTER CHIPS

OFFER

LEGAL

CTAs



S P E C I A L  O F F E R  C A R D S

Dealers can choose between three different offer 

card layouts that incorporate a vehicle asset or 

image, or can be a text-only offer card. Below is our 

recommendation for when and how to use them.

Model name: 13pt
Trim: 18pt

Model name: 13pt
Trim: 18pt

Offer type 13pt

Vehicle asset should 
fit within container- 
316px x 181px with a 
20px clear space. 

Vehicle asset should 
fit within container- 
316px x 181px with a 
20px clear space. 

Text offer 18pt.

Offer type is connected 
to filter chips. 
(Ex. Finance)

Main offer - 24pt
Offer duration and 
details 13pt.

Offer type is connected 
to filter chips.

Main offer - 24pt
Offer duration and 
details 13pt.

Reveals full offer and 
legal. Same as in 
MazdaUSA.com

Legal 11pt Legal 11pt

MODEL/ TRIM MODEL/ TRIMOFFER TYPE

VEHICLE ASSET VEHICLE ASSET

TEXT OFFER

OFFER OFFER

OFFER

LEGAL LEGAL

Recommended For
• Lease Offers
• Finance Offers

Recommended For
• Finance Offers for Pre-

Owned vehicles or 
when a vehicle image is 
available.

Recommended For
• Cashback offers
• Service and Part Offers
• National Offers 
• Incentives 2.0 API Offers



I N V E N T O R Y

Because inventory search is one of the most 

important pages on a dealer’s site, we have 

incorporated best-in-class UX for a premium 

experience. Users can incorporate filters 

such as availability, stock number and price 

to narrow their results, and even search by 

specific packages or options to find their 

perfect vehicle. 

This is a templated component. There may 

be limited flexibility for customization in 

these templates. 

Shows the user a brief 
summary of their 
search parameters 
and number of results 
based on the currently 
applied filters.

Users may be able to 
narrow their search 
by model, year, 
features, color, price, 
body-style, trim, 
transmission, engine 
and fuel type.

User can search 
through a min. and 
max. price. The more 
saturated the bars are 
the more available 
vehicles are within 
that price range.

SEARCH HEADER

FILTERS

PRICE FILTER

The result list section 
of the page shows in-
dividual vehicle cards 
matching the user’s 
search criteria. 

RESULT LIST



I N V E N T O R Y  C O N T.

Dealers can showcase 
national banners or 
sales events. 

New or Pre-Owned 
filter tag
Year, Model, Package
Interior Color swatch.

Stock #, Interior Color,
Transmission.

List of vehicle features.

Key Features
Features the dealer would 
like to highlight.

Price,
Compare
CTAs

Filter for Key Features 

Vehicle hero image

CUSTOMIZABLE BANNER 
CONTAINER

VEHICLE CARD



V E H I C L E  D E TA I L  PA G E

The vehicle details page is the page on your website 

that provides specific information about a particular 

vehicle in your inventory. We have provided two 

options for you. Whichever version you choose, your 

detail page experience will offer best-in-class UX.

This is a templated component. There may be limited 

flexibility for customization in these templates. 

VERSION A VERSION B

Both versions come with 
similar vehicles to keep the 
user engaged to continue 
browsing your inventory.

SIMILAR VEHICLES



V E H I C L E  D E TA I L  PA G E 
V E R S I O N  A Cascading gallery of 

vehicle photos.

VEHICLE PHOTOS

Pricing details along with 
any discounts or incentives. 

Payment calculator 
and value a trade in.

A description of the 
vehicle that details the 
mileage, drive-train, engine, 
transmission, fuel efficiency 
and features.

Features the 
dealer would 
like to highlight.

PRICING CARD

THIRD PARTY TOOLS

VEHICLE DETAILS

KEY FEATURES



V E H I C L E  D E TA I L  PA G E 
V E R S I O N  B

Carousel gallery of 
vehicle photos.

Leads to Gallery Page
pg. 37

VEHICLE PHOTOS

Pricing details along 
with any discounts
or incentives. 

Payment calculator 
and value a trade in.

Features the 
dealer would 
like to highlight.

PRICING CARD

THIRD PARTY TOOLS
KEY FEATURES

A description of the 
vehicle that details the 
mileage, drive-train, 
engine, transmission, 
fuel efficiency and 
features.

VEHICLE DETAILS



V E H I C L E  D E TA I L  PA G E 
M O B I L E

Both Version A and B 
turn into a carousel on 
small screens.

VEHICLE PHOTOS



C O M PA R E  PA G E

Users can select up to two vehicles to 

compare from the inventory.

Vehicle name and CTAs 
should be a sticky header.

STICKY HEADER



G A L L E R Y  PA G E

Every Vehicle Detail Page will have a 

gallery where dealers can show images 

or videos of their inventory.

This is a templated component. 

There may be limited flexibility for 

customization in these templates.
Filter images by exterior or 
interior. You can also filter videos.

The sub nav should have 
the option to go back to the 
vehicle detail page.

Selecting a photo takes you 
to the media view shown on 
the next page.

PHOTO CATEGORY

SUB NAV

PHOTO



G A L L E R Y  C O N T. 
M E D I A  V I E W

Clicking an image or video in the gallery takes them 

to a media view, where users can see the vehicle in 

greater detail.

Returns to full gallery.

User can swipe on mobile 
to see the images/video. 

This number indicates to 
the user which image they 
are on out of the total num-
ber of images.

X/CLOSE

IMAGES



CUSTOMIZABLE  COMPONENTS



Create a distinctive look that’s unique to your brand by using these 
customizable components.



5 0 5 0  C O M P O N E N T
One of the most versatile components. 

Image and Video.

Build in 80px of padding 
top and bottom. 

Mobile: 40px padding 
top and bottom.

OptIonal
Max Characters: 40

Max Characters: 60

Max Characters: 300

Max Characters: 26

MEDIA

PADDING

SUB HEADLINE

HEADLINE

COPY BLOCK

CTA



5 0 5 0  L AY O U T  VA R I AT I O N S

Image position can be 
changed to be on the 
left or right.

IMAGE/ VIDEO



5 0 5 0  R E S P O N S I V E

The 5050 component is fully responsive.

The image orientation on desktop determines how it breaks to mobile.

If the video or image is on the 
left it breaks to the bottom 
on mobile

If the video or image is on 
the right it breaks to the top 
on mobile.

Build in 40px padding top and 
bottom. This is to ensure clear white 
space between each component.

BOTTOM

TOP

PADDING



5 0 5 0  W H I T E  C TA  VA R I AT I O N S



5 0 5 0  W H I T E  C TA  VA R I AT I O N S



5 0 5 0  B L A C K  C TA  VA R I AT I O N S



5 0 5 0  B L A C K  C TA  VA R I AT I O N S



F U L L  S I Z E  C O M P O N E N T
Make an impact with the full size component.

Linear gradient:
opacity: 0.8;
background-image: 
linear-gradient(to right, 
rgba(0, 0, 0, 0), rgba(0, 
0, 0, 1));

GRADIENT

To avoid text being hard to read. Dealers 
can choose white or black background 
for the smaller screens breakpoint.

GRADIENT



F U L L  S I Z E  C O M P O N E N T  M A X  C H A R A C T E R S

Sub Headline: 40 characters
Headline: 60 characters
Copy: 300 characters
CTAs: 26 characters, up to 2 CTAs

MAX CHARACTERS



F U L L  S I Z E  C O M P O N E N T  S I Z I N G  VA R I AT I O N S

1440x725

1440x644

1440x340

The full size component comes in 3 sizes.
• Large 
• Medium
• Small

FULL SIZE COMPONENT



F U L L  S I Z E  C O M P O N E N T  C TA  VA R I AT I O N S

The main difference between the 5050 
component is the full size component has 
the image till the edge. 

IMAGE 

PADDING BOTTOM

Build in 40px padding bottom. 
This is to ensure clear white space 
between each component.



R E V I E W S
Component for reviews.

REVIEWS

Maintin current functionality of 
reviews pulling from:
• DealerRater
• Google
• Cars
• Facebook
• Edmunds



A W A R D S
Component for your awards and accolades.

LOGOS

Logos should fit within container: 
176px X 176px 
However if logo’s width is larger than 
176px, then logo should fit within two 
containers combined. 352px



M A P  A N D  H O U R S  C O M P O N E N T
Component to feature your dealership contact information.

GET DIRECTIONS

PHONE NUMBER

Get directions should open ujp their 
native maps app.

Tap should open the phone dialer and 
input the number to be called.



M A P  A N D  H O U R S  C O M P O N E N T  B L A C K



I M A G E  C O M P O N E N T S
We have covered all the most popular image sizes for your dealership site.

1440x725px

1440x340px

16:9

4:3

1440x644px



V I D E O  C O M P O N E N T S
We have covered all the most popular video sizes for your dealership site.

1080P

480P

360P

720P



C O P Y
Centered copy is best used for 

shorter copy blocks.



C O P Y
Left aligned copy is best used for

longer copy blocks. 



F O R M S
45px tall field. 13px Mazda Type Bold for main title and 16px Mazda Type 

Regular for text input. All text input form field have a white fill.

The path to completion is a 
straight line down the page

Form should be able to be 
able to be edited with the tab 
button on the keyboard.

Include both field labels and 
place holder text.

Refer to pg. 14 for active 
form states.

Have a clear headline and 
description of what the form 
is about. 

SINGLE COLUMN ACCESSIBILITY

FIELD LABEL

FORM FEEDBACK

CLEAR HEADLINE



Date pickers let users select a 
date, or a range of dates.

On mobile use native 
functionality

DATE PICKER

NATIVE FUNCTIONALITY

F O R M  C O N T.



Example shows a 3 step form.

SECONDARY NAV

M U LT I - S T E P  F O R M
Multi-step forms are great for long forms that need 

to be broken up into multiple pieces or sections.



T O U T S
Come with a headline and CTA.

Grid Based.



R E S E A R C H  PA G E

Hero component pg. 21

Displays, Title, Image, Trim 
Name, MSRP and 4 data facts

HERO

TRIM SELECTOR

Premium page design for your 

research pages.



Emphasize certain images over 
others in a collection. They 
create hierarchy using varied 
container sizes and ratios.

Static, color picker paired 
with offer card.

MASONRY GALLERY

EXTERIOR COLOR PICKER

R E S E A R C H  PA G E  C O N T.



TA B S
Used in the research page. Used across the site to display text and image content.

The tab navigation controls 
the card content below.

Static Image
Sub Headline
Headline

Body Copy 
(Max characters: 150)

TAB NAVIGATION

CARD



F O O T E R
Dealer can adjust the logo and 

labels of the footer links.



T H A N K  Y O U


