Mazda Digital Certified Program
Analytics Dashboard — Dealer Overview



Mazda Analytics Dashboard Overview & Benefits

= The Mazda Analytics Dashboard is a comprehensive reporting suite, including Lead, Website, Digital Advertising and
Digital Retailing performance metrics. The Mazda Analytics Dashboard is also commonly known as “ELMS.” The
Mazda Analytics Dashboard is required to be accessed through the Mazda Intranet.
=  Benefits:
= Holistic view of Tier 3 website behavior
= National, Regional, District and Dealer benchmarking
=  Provider benchmarking
=  Website and digital advertising best practice data
=  Software flexibility for dealers and regions

= Dealer marketing analysis

= In-dealership training
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2023 Enhancements

WHAT'S NEW?

= RGTM+ Reporting Dashboard
= Enhanced report inclusive of Demand Generation & Demand Capture performance
» Media Performance — core media metrics
= Attributed Website Performance — website activity driven by in-program media
= Visual graphic widgets — pie chart & trend
= Dealer Benchmark — core metrics across various dimension sets expandable by region & district
= Enhanced Filter Options
= Date - Single Month, Sales Month, Custom Date
= Hierarchies — National>Region>District>Dealer or Market>Dealer

= Program — Demand Generation, Demand Capture

Profit Center — New Sales, Used Sales, CPO Sales, Mixed Sales, Service, Parts, Accessories, Fleet, Other

Channel - Search, Display, Video, Social, Email, Discovery, Local, Shopping, Pmax, Vehicle Listing, Streaming Audio, OLV,
CTV, OTT, Other

= Advertising Model

= Export Overview to PDF



Lead Dashboard



Support button accessible
across all reports

leads Overview

O James a Alexander ¢ Support ® Log Out

Leads Overview Filter by date

Oct1,2021-0ct 31, 2021

National &

Billboard KPIs give high level performance for monthly targets

& Lead Volume @ Responded < 30 min

78.2% 1

Prev. Month: 77.5%

@ Avg. Response Time

Th19m 1

Prev. Month: Th

% Close Rate

49,690 1

Frev. Month: 56,904

13.3% 1

Prev. Month: 13.6%

MOM: -12.7% YOY: 9.8% MOM: 0.5% YOV: -0.5% MOM: 32.5% YOY:-62.1%

|~ KPI Trend

Response Rate = Source Types

100% Source Type Unique Leads Close Rate

View unique
leads and
close rate by
source type

Dealer Website 12,141 21.47% -

% Responded

_ MOM: YOY: MOM .
. 80% -12.5% 24.7° 18 -8.0%
View trended

. 3rd Party
lead volume, T o e S Se e
response rate 2

¥ 40% .

and close : e
rate 205 Digital Retail 15.48%
- - MOM:
0%

Midwest Region

Mortheast Region Southern Region Western Region

& Benchmark

Ellipsis

View
benchmark

performance by
Nation, Region,

District

NATIONAL

MIDWEST REGION

NORTHEAST REGION

SOUTHERN REGION

WESTERN REGION

Total Leads

49,690

8,048

16,516

12,575

12,551

Total Unique Leads

32,040

5485

10,748

8,894

8,574

% Responded To < 1 Hr

86.46%

85.77%

84.65%

90.36%

85.36%

Avg. Response Time

1h19m

1h

1h 29m

1h 13m

1h 24m

Appointment Rate

21.38%

19.05%

18.11%

23.59%

20.52%

Close Rate

30-Day Close Rate

13.31%

11.70%

13.27%

13.56%

11.53%

60-Day Close Rate

14.30%

12.58%

14.51%

14.39%

12.27%

90-Day Close Rate

14.70%

12.78%

14.81%

14.80%

12.83%

© 2022 Mazda Analytics | Powered by Shift Digital

(three dots)
across all
reports will
show KPI
definitions




Leads Summary

O James a Alexander {3 Support = Log Out

Filter by date

F|Iter by Leads Summary Oct1,2021-0ct 31,2021

Lead = + Fiter Trended performance based on KPIs and Date Range chosen

Type,
Source l#~* Trend Total Leads Close Rate
Toggle to
Db show
9= Total Leads == Close Rate d Iffe re nt
KPls on

graph

2y aso|])

w
o
o
o
i
=
o
=]
=

10/23
® Total Leads: 1,549

» Cl Rate: 15.93%
10/10 10/M 10/12 10/13 10414 10715 1016 10/17  10/1& 10/19 To e 0/23 10/24 10/25 10/26 10/27  10/28  10/29% 10/30 10/31

Toggle to
B Summary Data Defaut - show MOM,

Dealer Website Digital Retailing Third Party Leads Response Rate Response Rate<15 Response Rate<30 ResponseRate<1 Response Rate <2 YOY or

Leads Leads Min Min Hr Hr
Trended data
I NATIOMAL 49,690 32,040 11,135 16,728 8,627 13,200 08.07% 67.30% g
View and view

Total Leads Unique Leads Brand Leads

benchmark MIDWEST REGION 8,048 5,485 1,481 2,836 845 2,886 97.89% 66.71% definitions

performance
by Nation,

Regi on, SOUTHERN REGION 12,575 8,894 2,766 4,397 2,200 3212 98.80% 73.35%

District

NORTHEAST REGION 16,516 10,748 3,927 5,636 3,755 3,998 97.84% 64.40%

WESTERN REGION 12,5591 8,974 3,361 3,859 1.827 3,904 97.74% 65.77%

@ 2022 Mazda Analytics | Powered by Shift Digital




Leads Vehicle Performance

0 James a Alexander @ Support @ Log Out

Filter by .
lead Vehicle Performance Oct 1,2021 - Oct 31, 2021

Type, = +Filter Trended performance based on KPIs and Date Range chosen

Source
Type B |#* Trend All Models-Lead .. ¥  AllModels - Lead .. ~ Togg|e 1 {0)
show

Filter by date

- All Models - Lead Volume == All Models - Lead Sales d |ffe rent

KPls on
graph

sa[e g pEaT - SPPO |

]
£
=1

o

-

o
]
o

—

1
w

o

o
[=}

=

=

10/10  10/11 10/12 10/13  10/14  10/15 10016 10717 10/18 10719 10/20 10/21 10/22 10/23 10/24  10/25 10/26  10/27 10/28 10/2% 10/30 10/31

Toggle to
show MOM,
YOY data
and view
definitions

I Summary Data Default

Vehicle Model Lead Volume Unique Leads Lead Sales Gained Sales Lost Sales % of Leads % of Sales Avg. Daily Volume Close Rate

Ex pa nd to ~ TOTAL 64,905 42,742 5,028 1,419 2,163.5
show
performance

by model CX-30 8,354 5,510 % ' 278.467

year CX-5 21,529 14175 % 717.633

CX-3 1,080 814 30 T 36

CX-9 5,350 3,710 178.333




Filter by
Lead Type,
Source

Type,
Model

Lead Transactions

i Lead Transactions

Lead Date

10/04/2021,10:58:16 am
10/04/2021,10:58:05 am
10/04/2021, 10:57:41 am
10/04/2021,10:56:11 am
10/04/2021,10:56:07 am
10/04/2021, 10:55:53 am
10/04/2021,10:55:43 am
10/04/2021, 10:55:35 am
10/04/2021, 10:55:25 am

10/04/2021, 10:55:24 am

Dealer Code

23894

23820

41147

41320

23456

23879

24013

42132

51661

51685

Leads Transactions

Lead Source

MAZDA AUTOWEB

MAZDA LS SERIES 4

MAZDA KBB LEAD DRIVER - ...

MAZDA CONFIG

MAZDA CONFIG

MAZDA CONFIG

MAZDA CONFIG

MAZDA CONFIG

ROADSTER TRADE - EXPRES...

MAZDA INVENTORY

= National @& Lead Type: New Vehicle (3 Source Type: Brand +3 more =) Model: Al &

Customer Name City
PRANITH ABBARAJU GREENVILLE
PRANITH ABBARAJU GREENVILLE
BOBBY THAQ MARYSVILLE
CODY VAUGHN

JAYAKUMAR MANDAPATI

JAYAKUMAR MANDAPATI

NATALIE LANGR
NATALIE LANGR
JADON MCGILL

HOLLIDAYSBURG PA

CLAUDIA RHODES

Model

MAZDAG

MAZDAG

CX-5

CX-30

CX-5

CX-5

CX-5

CX-5

FULL LINE

CX-5

Click on column header to sort

Live Date

10/04/2021,10:58:44 am

10/04/2021,10:58:44 am

10/04/2021,11:00:00 am

10/04/2021,11:00:00 am

10/04/2021,10:56:13 am

10/04/2021,10:56:15 am

10/04/2021,11:00:00 am

10/04/2021,11:00:00 am

10/04/2021,10:55:44 am

10/04/2021,10:55:45 am

Responded

10/04/2021,11:14:00 am

10/04/2021,12:16:00 pm

10/04/2021,12:03:45 pm

10/04/2021,11:04:06 am

10/04/2021,12:18:07 pm

10/04/2021,11:14:46 am

10/04/2021,11:17:02 am

10/04/2027,12:00:22 pm

10/04/2021,10:55:45 am

10/04/2021,11:09:48 am

tems p

Time to
Respond

15m

1h17m

1h3m

4m

€ James a Alexander  § Support

Oct 11,2021 -0ct 31, 2021

Sale Dealer

Sale Model

® Log Out

Dates and times shown are currently in Eastern Standard Time

Click on customer
name to see lead

details

© 2022 Mazda Analytics | Powered by Shift Digital

Filter by
date




Leads Transactions > Lead Details

Lead Details

Lead id SC4RDETS L 24 First Hame
Lead Recehed DR 20E0 1125 AM Lask Hama
Souros Mazda LS Saries = Emall Address
Dalar Codd E1521 Address 1
Lead Details & Daaler name SUSLREAN MATIA OF TROY Address 2

Information Delivered Ml _—
to CRM

Live Duats WIS 20E0 11:25 AM

Responss Date

Response Time

Eale® | Home Phane

Same Dealkr? Moblle Phons

Lead Activity

Authvity CRM

Laad Reoahved

Lead Activities

Recorded via CRM




Website Dashboard
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Support button accessible
across all reports

Website Overview

@WHEZ@E O James a Alexander @@ Support @ Log Out
M \ebsite overview Dillboard KPIs give high level performance for monthly targets .. .o - o Filter by date

d - €D

i visits H & Unique Visitors H &+ Engagement H & Actions

4.5M 1 4.0M 1 8.2M 1 74,745 1

Prev. Month: 4.8M Prev. Month: 4.20 Prev. Month: 9.1M Prev. Month: 85,570

MOM: -5.70% YOY: 4.48% MOM: -5.41% YOY: 5.40% MOM: -9.60% YOY: -20.07% MOM: -12.65% YOY:-1.50%

Referrer Type indicates the = Referer Type ¢ Y L Vishtor Trand
category of where your .
website visits come from
arch

1.5M

Trended Traffic

Total Visits vs. Engaged Visits

Paid Search

Qrganic Social

@ Total visits @ Engaged Visits

Referrer Quality
Performance — shows e e ther Bunce
which sites customers are pedoomate : s7aom3
coming from before they :
land on the dealer Focteor 5041 040071
website & high-level o .
performance

55,1083

46,7503

Filter to MOM or YOY and
view definitions

0 Traffic By Device : (W Dealer Performance

Page Views New VDPs Used VDPs CPO VDPs Service Views Engagement Rate Avg. Time On §

~ NATIONAL 2,921,426 067, 1,246,621 466,072 42.04% 3m 30s

View traffic by R | o , View benchmark
device type — s ecoon ] == performance by Nation,

deSktOp’ » SOUTHERN REGION 35 496,089 05,663 33,85 42 3m 37s Reglon, Dlst”ct
mobile, tablet ‘

» WESTERN REGION 24 26 2C 2 42 60,548 115,696

@ Desktop @ Tablet @ Mobile



Red arrows will indicate negative MOM

Website Scorecard f it
performance, green arrows will indicate

positive MOM performance

€ James a Alexander  § Support @ Log Out

Website Scorecard Oct 1,2021 - Oct 31, 2021 ’ Filter by date

= National @& Provider: Dealer.com +5 more =]

Volume

i Visits H & Unique Visitors H i Page Views

4.5M 1 4.0M1 129M 1

Prev. Month: 4.8M Prev. Month: 4.2M Prev. Month: 14.0M

MOM: -5.70% YOY: 4.48% MOM: -5.41% YOY: 5.40% MOM: -7.55% YOY: -5.30%

Engagements

&+ Engagement Rate : @ Time On Site i VDP Views : % Bounce Rate

42.04% 1 3m 30s 1 2.7M 1 52.02% 1 b aCpll S

dots) will show
KPI definitions

Prev. Month: 42.80% Prev. Month: 3m 37s Prev. Month: 2.9M Prev. Month: 51.78%

MOM: -1.77% MOM: -2.96% YOY: 2.23% MOM: -8.86% YOY: -2.00% MOM: 0.47% YOY:-0.19%

Actions

% Action Rate : B Form Submissions : . Click to Calls t. call Tracking Violume

1.41% 1 30,968 1 43,777 1 59,077 1

Prev. Month: 1.48% Prev. Month: 34,316 Prev. Manth: 51,254 Prev. Month: 88,072

MOM: -5.19% YOY:-4.78% MOM: -9.76% YOY:-7.98% MOM: -14.59% YOY: 3.66% MOM: -32.92% YOY: -38.68%

MOM and YOY
performance
reported

© 2022 Mazda Analytics | Powered by Shift Digital




Website Summary

 James a Alexander  § Support  ® Log Out

Website Summary Oct 1,2021 - Oct 31, 2021 g Filter by date

_ —— : Trended performance based on KPls and Date Range chosen
:

|#* Trend Website Visits Total Page Views

Toggle to show
different KPls on
== Website Visits  =#= Total Page Views

200,000 450,000 graph

160,000 420,000

smaly abey i)

"
s
=i
=
o
=
]
o
&)
=

120,000 360,000

300,000
10/9  10/10 10/11  10/12 10/13  10/14 10/15 10/16 10/17 10/18 10/19 10/20 10/21 10/22 10/23 10/24 10/25 10/26 10/27 10/28 10/29 10/30 10/31

‘ Toggle to
B Summary Data Defeul 7 show MOM,

;I;io:::sSemce Page Engagements Engagement Rate Actions Action Rate Avg. Time On Site Form Submissions :Zrt:‘ Conversion YOY or
Trended data

and view
benchmark MIDWEST REGION 840,474 743,291 2,447,178 86,175 1,566,566 43.05% 13,734 3m 26s 5759 0.69% definitions

performance
by Nation,

Regl on SOUTHERN REGION 1,477,859 1,290,915 4,337,863 138,851 2,829,204 42.34% 22,110 3m 37s 8,646 0.59%
!

Website Visits Unique Visitors Total Page Views

V|eW NATIONAL 4,495,359 3,953,971 12,921,426 466,072 8,191,274 42.04% 74,745 3m 30s 30,968 0.69%

NORTHEAST REGION 1,284,992 1,137,630 3,657,359 125,350 2,318,771 41.49% 23,262 3m 26s 9,954 0.77%

DIStrICt WESTERN REGION 892,034 782,135 2,479,026 115,696 1,476,733 41.37% 15,639 3m 31s 6,609 0.74%

© 2022 Mazda Analytics | Powered by Shift Digital




Website Referrer Report

) James a Alexander  §3 Support @ Log Out

&5 mazpa
Filter by date

Oct 1, 2021 - Oct 31, 2021

.8l Referrer Report

e = Device Type: Deskiop +2 more =)

=

Trended performance based on KPIs and Date Range chosen

All Channels - We.. =

|+ Trend All Channels-Eng.. ~

== Toggle to show
different KPIs on

graph

=8 All Channels - Website Visits =« All Channels - Engagements

200,000 400,000

160,000 320,000

120,000 240,000

suawabebul - s@Euuey’) |1y

n
2
=
=
o
2
]
0
]
=
|
]
]
=
g
=
]
=

30,000
10/9  10/10 10/11  10/12  10/13  10/14 10/15  10/16 10/17 10/18 10/19 10/20 10/21 10/22 10/23 10/24 1025 10/26 10/27 10/28 10/29 10/30 10/3

Toggle to
show MOM,
YOY or
Trended data

I Summary Data Default

Total Service Page . . - Form Conversion
9 Avg. Time on Site Form Submissions

Website Visits .
Views Rate

Referring Channel Engagements Engagement Rate Actions Action Rate Unique Visitors Total Page Views

~ TOTAL 8,191,274 42.04% 74,745 4,495,359 3,953,971 12,921,426 466,072 3m 30s 30,968 0.69%

View
performance by
referring category

Expand category
to see
performance by
channel

BRAND

ORGANIC EMAIL

ORGANIC SEARCH

ORGANIC SOCIAL

OTHER

PAID DISPLAY

PAID EMAIL

PAID SEARCH

110,075

232

3,645418

245,209

148,484

54,738

38,712

752,732

57.23%

32.97%

54.60%

28.56%

36.86%

12.64%

22.44%

50.04%

1,367

35,682

876

46,757

279

1,460,789

264,037

100,298

157,342

49,517

345118

43,676

257

1,369,364

246,706

92,126

146,370

46,223

328,708

161,865

533

5,476,566

457,146

260,015

206,823

90,213

1,060,593

2,066

11

241,089

3,641

8,833

11,295

6,187

52,672

sm1ls

3m 20s

4m 4s

1m 39s

3m27s

Tm14s

2m10s

3m 15s

1,085

14,031

411

759

56

200

2.32%

0.00%

0.96%

0.16%

0.76%

0.04%

0.40%

0.72%

© 2022 Mazda Analytics | Powered by Shift Digital

and view
definitions




Website Vehicle Report

View
performance by
model

Expand to see
model
performance by
year

§ @

&

Vehicle Summary

National @& Provider: Dealer.com +5more =]

|+ Trend

56,000

o 43,000

i Summary Data

Vehicle Model New VDP Views

488,711

6,295

67,740

14,025

CPO VDP Views

135,352

11,130

6,612

Used VDP Views

== All Models - New VDP Views

Total VDP Views

674,558

=»= All Models - Used VDP Views

New VLP Views CPO VLP Views Used VLP Views

132,910 2,895

78,502

15,193

1,579

6,914

Other VLP Views

5,350

6 James a Alexander

ep 12,

Mixed VLP Views

11,443

022 Mazda Analy

& Support @ Log Out

Filter by date

<= Toggle to show
different KPIs on

graph

Toggle to
show MOM,
YOY or
Trended data
and view
definitions

Total VLP Views

155,260

red by Shift Digital



RGTM+ (Advertising) Dashboard
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RGTM+ REPORTING VIA MAZDA DIGITAL ANALYTICS DASHBOARD

= Enhanced reportinclusive of Demand Generation & Demand
Capture performance

= Media Performance — core media metrics

Media Performance

= Attributed Website Performance — website activity ol e spenc impressions Click Through Rate
driven by in-program media : $32,651 ~ 615,685 ~ 6.4% ~

$30,858 605,657 6.4%
$31,465 601,547 5.7%

= Visual graphic widgets — pie chart & trend

= Dealer Benchmark — core metrics across various
dimension sets expandable by region & district

Attributed Website Performance

Unique Visits Page Views VDP Views Form Submissions & Clicks to Call

= Enhanced Filter Options 10,268 21,561 ~ 1,206 ~ 182 ~

9,564 20,484 1,156 257
12,354 25,368 1,842 203

= Date - Single Month, Sales Month, Custom Date

= Hierarchies — National>Region>District>Dealer or Media Distribution by Channel - e
Market>Dealer somorery

% Display

= Program — Demand Generation, Demand Capture WAae

12% Paid Social

= Profit Center — New Sales, Used Sales, CPO Sales, s
Mixed Sales, Service, Parts, Accessories, Fleet, Other

Dealer Benchmark

= Channel — Search, Display, Video, Social, Email, itz i

Discovery, Local, Shopping, Pmax, Vehicle Listing, : o <, ,
Streaming Audio, OLV, CTV, OTT, Other .

= Advertising Model

© 2023 Mazda Online Reporting | Powered by Shift Digital

= Export Overview to PDF



RGTM+ PERFORMANCE REPORTING - MEDIA PERFORMANCE

Media Performance

Media Spend Impressions i Click Through Rate

$32 651 & 615,685 ~ 39 360 3 6. 4% 8

$30 858 ev. MTC 605 657 37327 : 64%
- $31,465 Prev. Month: 601,547 Prey 11 35,681 Prev. 1:5.7%

MOM: 5.8% YOY: 3.7% MOM: 1.6% YOY: 2.3% MOM: 5.4% YOY: 10.3% ; YOY: 12.2%

= Key Media Performance Indicators include Media Spend, Impressions, Clicks, Click Through Rate
= Previous MTD Value & Previous Month Value
= MOM and YOY Performance

= Media KPIs include Demand Generation & Demand Capture media tactics at default

= Media spend excludes management fees



RGTM+ PERFORMANCE REPORTING

Attributed Website Performance

Unique Visits

10 268'\

9,564
112,354

Page Views

21,561 -

20,484
125,368

MOM: 7.3% YOY: -16.8% MOM: 5.2% YOY: -15.0%

Clicks to Call

= Previous MTD Value & Previous Month Value
= MOM and YOY Performance

— ATTRIBUTED WEBSITE PERFORMANCE

VDP Views Form Submissions & Clicks to Call

1, 206'\ 182v

MTD: 1,156 257
01,842 Prev. 1. 203

MOM: 4.3% YOY: -34.5% MOM: 15.9% YOY: -10.3%

Key Attributed Website Performance Indicators include Unique Visits, Page Views, VDP Views, Form Submissions &

Performance metrics are exclusive to website performance driven by the in-program media

Inclusive of Demand Generation & Demand Capture at default



RGTM+ PERFORMANCE REPORTING - DISTRIBUTION CHART

Media Distribution by Channel -

24% OTT/CTV

22% Paid Search

— Data Indexes Include:

Media Distribution by Channel
Media Performance by Advertising Model
Media Performance by Provider
Media Distribution by Program

Media Distribution by Profit Center

g a Media Spend -

6% Email

8% Display

10% Audio

12% Paid Social

18% Digital Video

Metric Drop Downs:

Media Spend
Impressions
Clicks

CTR

Unique Visitors
Page Views

VDP Views

Form Submissions

Clicks to Call



RGTM+ PERFORMANCE REPORTING - TREND GRAPH

600

500

. 400

“
g 300

200

100

Performance Trend by Channel -~

— Data Indexes Include:

Performance Trend by Channel
Performance Trend by Advertising Model
Performance Trend by Provider
Performance Trend by Program

Performance Trend by Profit Center

Metric Drop Downs:

Media Spend
Impressions
Clicks

CTR

Unique Visitors
Page Views

VDP Views

Form Submissions

Clicks to Call



RGTM+ PERFORMANCE REPORTING - DATA TABLE

Dealer Benchmark

Media Spend Impressions
National $32,651.00 85,545,163
» Midwest £6,856.71 9,421,892
¥ Mortheast $7,836.24 27,003,453
» Southern $10,448.32 22,845,393

» Western £7,509.73 26,274,425

Data Indexes Include:
= Dealer Benchmark
= Channel Performance
—— = Advertising Model Performance
= Provider Performance
= Program Performance

= Profit Center Performance

Clicks

1,117,109

185,812

427,380

283,748

CPM

$18.00

$27.09

$£20.10

$17.12

$13.33

Default

Total Visits

625,000

68,720

125,079

120,128

311,073

!

Metrics:
= Media Spend
= Impressions
= Clicks

= CITR

Unique Visitors
Page Views

VDP Views

Form Submissions

Clicks to Call

Views:
= Default (ALL)
= CTV/Video

—



ADDITIONAL FIELD REPORTING

MDCP Team will continue to support addit
reporting:

= Keyword Analysis
= Monthly National & Regional Reports
» Google Click Capture

» Google Search Volume & Trends
= BDI / CDI

= Reggie Data

ional

T3 Target 95% 5% 75%

e srous ooy I I ingaDea T N N 1 Can tAora 2555 I

T1 Click 3 Clic T1 Click T1 Click i T1 Click T3 Clic
Capture Captu Capture Capture Capture Captu

MDCP KEYWORD ANALYSIS

INDIVIDUAL DEALER ANALYSIS | JAN 23

DealerCode

DealerName {All)
District fAll}
Market (All)

Provider
Region

Riegicns

AVE Impr.
Total Clicks Search.lmp. (Abs. Top}
Share E

Total
Impressions

Impr.  Click Thru
(Top} % Rate

Row Labels Total Spend % Spend Cost Per Click

Strategy Searchind...  BDI Calc

Lubbock, TX mazda cx-5 Create De...

60 = E / s
Rochester, MN... mazdacx-5 Retainand ... 0.08 Grand Total $1,154,368 100.0% 2,815,908 312,223

Salisbury, MD mazda cx-5 Create De... 0.08
Anchorage, AK  mazdacx-5 Conquest.. 0.08 romoment Sprond by Model

Gainesville, FL mazdacx-5 Create De... 0.08 $180,000
$707,098

DavenportA-R.. mazdacx-5 Conquest.. 0.08 $160,000
Erie, PA mazdacx-5 Retainand .. 0.08 $140,000

Evansville, IN mazda cx-5 Create De... 0.08 $120,000

Gainesville, FL mazdacx-5 Sustain 0.08 s1n0.00

Rackford, IL mazda cx-5 Conquest ... 0.07 84
Medford-Klam.. mazdacx-5 Conqguest.. 0.07 80

1-250/283 EEP GRAND CHE
423380

580 I $1.144 I

miata  mxd) oS0

HONDA CR-V

NISSAN ROGUE  HONDA HE' O] FA'bRD ExpLORER

SUBARU 959&%%'5

. HONDA ACCORD
[ ]

HONDA CIVIC
°
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Support button
accessible across

Digital Retailing Overview all eports

O James a Alexander  § Support  ® Log Out

Digital Retailing Overview (BETA) Billboard KPIs give high level performance for Sep1,2021 - Sep 30,2021 : Filter by date
National B JEENEIC monthly targets

& Session Start Rate & Payment Calc Rate R ) Lead Capture Rate ¥ F &1 Complete Rate

2.82% 1 8.54% 1 9.29% 1 4.64% 1

Prev. Month: 2.86% Prev. Month: 8.07% Prev. Month: 9.00% Prev. Month: 5.13%

MOM: -1.19% YOY:N/A MOM: -5.23% YOY:N/A MOM: 3.27% YOY:N/A MOM: -9.59% YOY:N/A

Toggle
between © Provider KPI @ Engagement Analysis
Aggregate
Performance,
Trended ROADSTER 36,248 9.56% 5.14% 1.85% 2.14% 5.12%
Pe rfO rmance -6.72% 3 1.33% 1 -10.69% 3 -11.28% 3 13.49% 1 -10.93% 3
and
Engagement

Provider Unique Shoppers Lead Capture Rate Payment Calc Rate Trade-In Rate All Credit App Rate F & | Complete Rate

I Dealer Summary 1 Default - Filter to
Payment Payment Calculator MOM or YOY

Trade-Ins Trade-In Rate F & | Completes F & | Complete Rate .
and view

V|eW NATIONAL 1,809,862 1,593,850 50,579 44,981 3,840 8.54% 1,106 2,087 4.64% deflnltlons

Website Visits Website Visitors Session Starts Unique Shoppers Session Start Rate
Calculators Rate

benchmark MIDWEST REGION 316,800 280,728 5085 5,608 636 11.34% 206 216 3.85%
performance

by Nation,
Reglon, SOUTHERM REGION 530,360 463,328 9,905 8,944 5.94% 189 4.90%

District

NORTHEAST REGION 557,829 494,929 24,530 21,392 9.54% 526 4.78%

WESTERN REGION 404,783 354,865 10,159 9,037 6.99% 185 4.55%

© 2022 Mazda Analytics | Powered by Shift Digital




Question? Please contact the MDCP Dealer Support Team:

Phone: 1-844-683-3151
Email: info@mazdadigitalcertified.com
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